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launched active users 
of which 10.8 
mio in NL

countries
2003 930Mio 200+

companies average age

58Mio 25-34
57,2%          42,8%*

statista, 2022
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KEY FACTS
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THE BASICS

T O P  R E A S O N S  T O  U S E  L I N K E D I N

1 .   P r o f e s s i o n a l  n e t w o r k i n g

2 .   J o b  o p p o r t u n i t i e s

3 .   P e r s o n a l  b r a n d i n g

4 .   I n d u s t r y  i n s i g h t s  &  l e a r n i n g

5 .   B u s i n e s s  a n d  p a r t n e r s h i p  o p p o r t u n i t i e s



5 KEY PROFILE ELEMENTS

1 .  P r o f e s s i o n a l  p h o t o  &  b a c k g r o u n d

2 .  C o m p e l l i n g  h e a d l i n e

3 .  C o m p r e h e n s i v e  s u m m a r y

4 .  D e t a i l e d  e x p e r i e n c e  s e c t i o n

5 .  S k i l l s  &  e n d o r s e m e n t s
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1.  Photo & Background

• P r o f e s s i o n a l  a p p e a r a n c e

• C l e a r  a n d  h i g h  q u a l t y

• A p p r o a c h a i l i t y a n d  w a r m t h

• D o n ’ t u s e u n p r o f e s s i o n a l  o r  c a s u a l  
p h o t o s

• D o n ’ t  u s e  o u t d a t e d  o r  p o o r  q u a l i t y
p h o t o s

• D o n ’ t  i n c l u d e  o t h e r  p e o p l e

Do's

Don'ts
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2.  Compelling Headline
H I G H L I G H T  U N I Q U E  V A L U E  P R O P O S I T I O N

• K e y  s k i l l s  
• E x p e r i e n c e s
• A c c o m p l i s h m e n t s

e . g . :  R e s u l t s - D r i v e n  M a r k e t i n g  P r o f e s s i o n a l  |  D r i v i n g  R e v e n u e  
G r o w t h  T h r o u g h  S t r a t e g i c  C a m p a i g n s  a n d  C u s t o m e r  E n g a g e m e n t

U S E  R E L E V A N T  K E Y W O R D S

• R e s e a r c h  i n d u s t r y - s p e c i f i c  k e y w o r d s  a n d  i n c o r p o r a t e  
t h e m  n a t u r a l l y  i n t o  y o u r  h e a d l i n e

e . g . :  S o f t w a r e  E n g i n e e r  |  F u l l  S t a c k  D e v e l o p e r  |  P y t h o n ,  
J a v a S c r i p t ,  a n d  A g i l e  M e t h o d o l o g i e s

M A K E  I T  C O N C I S E  A N D  A T T E N T I O N - G R A B B I N G

• U s e  a c t i o n  v e r b s  a n d  i m p a c t f u l  a d j e c t i v e s

e . g :  I n n o v a t i v e  H R  L e a d e r  |  T r a n s f o r m i n g  O r g a n i z a t i o n s  T h r o u g h  
T a l e n t  A c q u i s i t i o n ,  E m p l o y e e  D e v e l o p m e n t ,  a n d  C u l t u r a l  A l i g n m e n t 07



3.   Comprehensive Summary

• C a p t i v a t e
• S h a r e
• H i g h l i g h t
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T E L L  Y O U R  S T O R Y

• K e y  s t r e n g t h s
• H i g h l i g h t  a r e a ’ s o f  e x p e r t i s e  
• D e m o n s t r a t e

S H O W C A S E  Y O U R  V A L U E  P R O P O S I T I O N  

• U s e  a  c o n v e r s a t i o n a l  t o n e
• S h a r e  p a s s i o n  |  i n t e r e s t s
• C o n s i d e r  e x t r a c u r r i c u l a r  a c t i v i t i e s
• I n v i t e  t o  c o n n e c t !

P E R S O N A L I Z E  &  E N G A G E



4.   Experience Section

• U s e  b u l l e t  p o i n t s
• F o c u s  o n  m o s t  r e l e v a n t  a s p e c t s
• U s e  a c t i o n  v e r b s
• Q u a n t i f y y o u r  a c c o m p l i s h m e n t s  w h e n e v e r  

p o s s i b l e
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P R O V I D E  C L E A R  A N D  C O N C I S E  J O B  D E S C R I P T I O N S

• A g a i n :  q u a n t i f y a c c o m p l i s h m e n t s

H I G H L I G H T  A C H I E V E M E N T S  &  I M P A C T  

• H i g h l i g h t  s k i l l s ,  e x p e r i e n c e s  &  
a c c o m p l i s h m e n t s  t h a t  a r e  m o s t  r e l e v a n t  t o  
y o u r  i n d u s t r y
• U s e  k e y w o r d s  a n d  i n d u s t r y - s p e c i f i c  

t e r m i n o l o g y  

T A I L O R  T O  Y O U R  T A R G E T  A U D I E N C E



5.   Skills & Endorsements

• C o r e  s k i l l s  t h a t  a l i g n  w i t h  y o u r  i n d u s t r y
• A v o i d  l i s t i n g  t o o  m a n y  s k i l l s :  5  m a x !
• U s e  s k i l l s  e v e r y w h e r e  y o u  c a n  

( i n t r o | e x p e r i e n c e s e c t i o n s )
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L I S T  R E L E V A N T  A N D  C O R E  S K I L L S

• C r e d i b i l i t y
• A s k  c o l l e a g u e s ,  s u p e r v i s o r s c l i e n t s

S E E K  M E A N I N G F U L  E N D O R S E M E N T S  

• P r i o r i t i z e  t h e  s k i l l s  t h a t  a r e  m o s t  i m p o r t a n t
• F o c u s  o n  q u a l i t y  o v e r  q u a n t i t y   

B E  S T R A T E G I C  &  S E L E C T I V E



TIPS & TRICKS
& (my) secrets...

1 .   G r o w  y o u r  n e t w o r k  

2 .   S p r e a d  t h e  e n d o r s e m e n t  l o v e

3 .   E n g a g e ,  e n g a g e ,  e n g a g e

4 .   C r e a t e ,  c r e a t e ,  c r e a t e
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Q&A
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LET'S GET IN TOUCH

Phone Number

Email

Websites

+31 (0)6 20 53 55 56

a.m.veenstra83@gmail.com

www.veenstratekstendesign.nl
www.annev.nl

Anne Veenstra
in/anne-veenstra

Coming soon:  MOM2WORK

http://www.veenstratekstendesign.nl
http://www.annev.nl
https://www.linkedin.com/in/anne-veenstra/
http://www.mom2work.nl/

